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WELCOME FROM THE PRESIDENT
I am pleased to report on the progress that, together, we’ve made toward the goals outlined in the University’s strategic 
plan—Our Bold Path. One of the three major goals within the plan is to engage our students in high-impact learning 
experiences such as study abroad, internships, undergraduate research experiences and living-learning communities.

I was fortunate to participate in one of the service-learning opportunities. In May 2017, Drs. Karen Rice, Heather Girvin and 
Kelly Kuhns, along with 10 students from various disciplines, implemented mobile medical clinics and nutrition programs in 
rural areas outside of Pespire, Honduras. I was privileged to witness firsthand the impact of this educational experience, and 
the students shared with me that it is life-transforming.

This year, almost 400 students presented at our “Made in Millersville” undergraduate research and performing and visual arts 
conference. That’s a 15 percent increase over the prior year and the highest number of students presenting in the three-year 
history of the program. 

Together we embrace agility, another of the three goals in our strategic plan. Last year, the outcomes of two Agility teams 
(A-Teams) positively impacted our underrepresented students, as well as how we communicate within our University 
community. Our No-Gap A-Team presented nine recommendations to the cabinet to close the graduation and retention  
gap between underrepresented students and our overall student body. And, as a result of a Communications A-Team, ’Ville 
Daily was created, we have increased the number of video communications from me and significantly multiplied our  
social-media messaging.

Our commitment to sustainability continues with the construction of the Lombardo Welcome Center. The target date for 
opening the net-zero energy building is spring 2018. Last year we successfully piloted an energy-management dashboard 
with 10 of our campus buildings. This energy-management dashboard will be used in the Lombardo Welcome Center and 
will also monitor the amount of energy generated by and used in the building. 

Ensuring the long-term success of our University is another major goal in our strategic plan. The strategies within this goal 
include generating new revenue, identifying new student markets and building our identity. Over the last three years, we 
have been able to reduce costs by about $8.9 million and generate $15.2 million in net revenue. We utilized some  
of the revenue generated to redesign our scholarship program, and in 2016–17 awarded $2.2 million to 1,142 students.

As I leave this exceptional institution, I am confident in the future of Millersville University. Together we continue to  

ENGAGE LEARNERS, EMBRACE AGILITY and ENSURE LONG-TERM SUCCESS. Millersville University–Together Strong. 

Warmest regards, 

 

John M. Anderson 											         
President, Millersville University

Mission
Millersville University provides diverse, dynamic,  

meaningful experiences to inspire learners to grow both 

intellectually and personally to enable them to contribute 

positively to local and global communities.

Vision
We will transform each learner’s unique potential into the 

capacity for successful engagement in career and  

life opportunities.

EPPIC Values
Our EPPIC values serve as guiding principles to help us 

fulfill our mission, achieve our vision and attain our goals.

• �Exploration

• �Professionalism

• �Public Mission

• �Integrity

• �Compassion
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TOGETHER WE ENGAGED IN HUNDREDS OF FACULTY-LED, HIGH-IMPACT LEARNING EXPERIENCES
This goal focuses on strategies to engage learners through the use of high-impact practices, such as international opportunities, internships, undergraduate research experiences and  
living-learning communities. These high-impact practices engage this generation of learners through experiential learning, offering them various options to learn by seeing and doing.

One highlight over the past year is Millersville’s internship program. Three hundred seventy-one students were registered for credit internships, about a 4 percent increase over the previous year. 
One example of how Millersville’s students are representing our University in the world is Fanta Toure, who interned for First Lady Michelle Obama, working on her public correspondence.

The following is just a small selection of examples of Millersville’s high-impact learning experiences:

01: HONDURAS
During seven days in May 2017, Drs. Karen Rice, Kelly Kuhns and Heather Girvin, along  
with 10 students from various disciplines (e.g., social work, nursing, sociology, biology), 
implemented mobile medical clinics in rural areas of Pespire, Honduras.  Throughout the day, 
students assisted with completing clinical assessments, taking blood pressure, dispensing 
medication, assessing vision and assisting with dental hygiene. 

02: COSTA RICA
Dr. Len Litowitz, professor and chair of Applied Engineering, Safety & Technology, offered a 
three-credit class over winter break in Costa Rica.  The class was ITEC 304 Energy Resources, 
Sustainability & the Environment. Dr. Litowitz says the reason he chose Costa Rica for the class 
is because the country has made a large commitment to ecology and the environment. It is 
generally regarded as one of the most sustainable countries on earth.

Also, from May 26–28, 2017, Dr. Rita Smith Wade-El, professor and director of African American 
Studies, along with several students traveled to Costa Rica for a conference sponsored by the 
Global Awareness Society International. Over the course of the semester, each student either did 
empirical or nonempirical research, which was presented at the conference.

03: ENGLAND 
Steven Widdowson, head coach of the men's soccer team, accompanied the team for a 10-day 
preseason trip to England in August 2017. They stayed in York, England, and played three 
preseason games. In addition, they attended four professional soccer games while they were 
there, and the team also trained at professional clubs in England and had several tourist/
cultural visits. 

04: LONDON
Tony Elliot, associate professor of theatre, took students on a London theatre tour in June.  
The three-credit travel course explored theatre as it developed in the exciting city of London, 
England. The program included daily field trips so students could be on-site, focusing on 
firsthand experiences. The course included four professional theatre performances in London, 
as well as backstage tours at the Globe Theatre, the National Theatre and the Royal Theatre 
Drury Lane.

05: DOMINICAN REPUBLIC AND NORWAY
Dr. Barry Atticks, assistant professor of music, and 45 students took two trips this summer: one 
to Norway and one to the Dominican Republic. The students experienced the music, history, 
culture and natural beauty of these countries.

06: METEOROLOGY: SOLAR ECLIPSE
On Monday, August 21, 2017, North America was treated to an eclipse of the sun.  
Dr. Rich Clark, chair of earth sciences at Millersville University, led a group of 12 meteorology 
students to Madison, Tennessee. 

07: NASHVILLE SPRING BREAK
Twenty-five music students spent spring break with Drs. Barry Atticks and Jose Holland-
Garcia in Nashville. They visited the Grand Ole Opry and Country Music Hall of Fame, met with 
musicians and music unions, and saw a wide range of studios and performances. They also 
visited the Clair Brothers Audio Systems in Nashville.

08: MADE IN MILLERSVILLE
More than 390 students presented at Made in Millersville, a 15 percent increase over the prior 
year and the largest number of students presenting in the three-year history of the program.  
Made in Millersville has become a premier showcase of our students' creative work, made 
right here at Millersville University.  

09: SAXBYS: STUDENT-RUN COFFEE SHOP
Saxbys, a new café on campus, opened spring semester in January 2017. It offers creative, new 
entrepreneurial opportunities to Millersville’s students. The café is completely student run and 
offers the same level of service as a full-service shop. The first student Café Executive Officer 
was Gabrielle Spica. She was hired as the CEO to help establish the café on campus.

As a result of working together in the classroom and the high-impact opportunities 
provided, 95 percent of alumni who graduated reported employment or are 
continuing their education, 6–10 months after graduation.
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TOGETHER WE ENSURE 
LONG-TERM SUCCESS
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TOGETHER WE ENSURE LONG-TERM SUCCESS FOR OURSELVES AND FUTURE GENERATIONS
This goal focuses on ensuring the long-term success of our University, and strengthening offerings to our students. A positive future requires dedication, resolve and cooperation to achieve 
success. The strategies within this goal include generating new revenue, identifying and enrolling new markets, and building our identity. There have been many achievements over the past 
year, such as working hard to recruit international students and opening our first English Language Institute. We are also working to enhance our website and strengthen our identity.

TAKING A LOOK AT A FEW OF OUR ACCOMPLISHMENTS, TOGETHER WE... 

SAVED AND GENERATED $24.1 MILLION
Through applying many of the strategies within our strategic plan, we have been able to 
reduce costs by about $8.9 million and generate $15.2 million in net revenue.

CLOSED FY ’17 WITH A SURPLUS
We closed last year and the year prior with a surplus. 

EXCEEDED FUNDRAISING TARGETS WITH OVER $22.9 MILLION RAISED 
We met or exceeded fundraising targets, which includes raising over $22.9 million in total 
giving since 2014.

WERE AWARDED $6 MILLION+
Over $6 million dollars in external grant funds were awarded to Millersville’s faculty and  
staff during 2016–17. 

ENROLLED 1,377 FRESHMEN
We exceeded our first-time, full-time freshman class target (1,345). Approximately 1,377 new 
first-year students were scheduled for classes, which according to our records, is one of the 
largest classes ever.   

INCREASED AVERAGE SAT SCORES FROM 1008 TO 1031
We increased the quality of our new, first-time, full-time students: 1031 average SAT reading  
and math scores compared to 1008 in fall 2015.

ENROLLED 10 PERCENT OUT-OF-STATE STUDENTS
We increased the number of new, out-of-state, first-time freshmen, transfer and international 
students by 10 percent, once again bringing in 10 percent of the class from out of state.

AWARDED $2.2 MILLION IN SCHOLARSHIPS
Millersville awarded $2,261,663 in scholarships to 1,142 students for the 2017–18 year, 
compared to $1,659,427 in scholarships provided to 925 students in the previous year. 

RETAINED 77.4 PERCENT OF NEW FRESHMEN
We achieved a first-year retention rate of 77.4 percent for new, full-time freshmen that entered 
in fall 2016. This is an improvement over the 76.5 percent for the 2014 freshman cohort and 
77.3 percent for the fall 2015 freshman cohort.

ENROLLED 283 STUDENTS IN ONLINE RN TO BSN PROGRAM
We continue to surpass our enrollment goals for the online RN to BSN program. Since its 
inception in 2015, we have enrolled 283 students in the online nursing program.

ENROLLED 165 STUDENTS IN EIGHT MULTIDISCIPLINARY PROGRAMS
Millersville has 165 students enrolled in eight Multidisciplinary Studies Programs (MDST) and 
more than 25 students graduated from MDST programs in 2016–17. We are on our way to 
meeting our 2020 target.

ENROLLED 45 DOCTORAL STUDENTS
Last year, we enrolled 45 students in our three new doctoral programs, meeting or exceeding 
our enrollment targets.

NEW ACADEMIC PROGRAMS
Bachelor of Design in Interactive and Graphic Design

Bachelor of Science in Automation and Intelligent Robotics Engineering Technology

Master of Education in Assessment, Curriculum and Teaching

Two Graduate-Level PDE Endorsements: Online and STEM Education

Minor in Integrative STEM Education Methods
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TOGETHER WE EMBRACE AGILITY AND DEVELOP A CULTURE OF INNOVATION
Embracing agility is another one of the three goals within our strategic plan. This goal focuses on how we implement the plan and develop an innovative and creative culture. 

We are implementing this plan by...

A-TEAM OUTCOMES
Last year, the outcomes of two A-Teams positively impacted our underrepresented students 
and how we communicate within our University community.

Our No Gap Committee revamped the Pre-Scholars Summer Institute program, created 
dynamic mentorships and the Summer Research Programs. Also, our Communications  
A–Team Committee combined hundreds of blast emails into a once-a-day digest. Initial 
feedback has been positive, with students stating “Wish you would have done this a long  
time ago” and faculty commenting “I love it! Easy to read.”

SUPPORTING CREATIVITY AND INNOVATION 
With input from Strategic Advisory Council (SAC) members, we are transitioning from the 
concept of the Agility Teams to foster innovation and creativity within our culture. The Agility 
Teams were designed from the top down, but we know that innovative and creative ideas 
exist at all levels of our University. So we began to seek out techniques that would allow us to 
capture ideas at all levels of the organization and then shape and fit them, as appropriate, into 
existing organizational structures so we may help the ideas succeed. 

Last year several University groups reflected on prior, successful initiatives, such as 
Made in Millersville, to understand what led to their success. We applied what we learned 
about their success to help plan emerging initiatives. We used techniques such as forward 
flow mapping to plan a healthy life cycle for the initiatives and to expedite the process—
carrying them from idea to implementation in less time. We’re taking what we learned from 
those pilots and discussions with participants and the SAC, and building a network for those 
interested in creativity and innovation, to be piloted this year.

SUSTAINABILITY: THE LOMBARDO WELCOME CENTER 
The Lombardo Welcome Center is just one of our ongoing sustainability efforts and will 
be Millersville’s first net-zero energy building. Scheduled to open in spring 2018, the 
13,600-square foot-facility will stand as a clear testament of Millersville’s commitment to 
sustainability and to the goal of pursuing carbon neutrality by 2040. 

SUSTAINABILITY: ENERGY-MANAGEMENT DASHBOARD
Millersville successfully piloted an energy-management dashboard with 10 of our campus 
buildings. This cutting-edge energy-management dashboard will also be used in the 
Lombardo Welcome Center. 

FACILITY: NEW DINING OPTIONS
Millersville Dining has been busy updating and adding to their offerings. We moved The Grille 
to the site of the North Bistro, allowing for better seating. 

Boasting a new 22,000-square-foot, two-story addition, Gordinier now provides enlarged 
windows for a wider view of the campus; additional restrooms on both floors, as well as a 
gender-inclusive bathroom on the first floor; expanded dining on the upper-level deck with 
mixed seating, such as tables, booths and conversational setups. 

FACILITY: TECHNOLOGY UPGRADES
Millersville University, with help from PPL Electric Utilities’ Business Efficiency Program, created 
our new Data Center. This new energy-efficiency project in Boyer will save the University 
thousands of dollars and contributes to the University’s goal to be net-zero by 2040.

.

TOGETHER WE

RETAINED 72.5%
OVERALL UNDERREPRESENTED STUDENTS
1st– to 2nd–YEAR RETENTION
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TARGETED RESULTS: TO ENGAGE LEARNERS

Create Student Success Center. 
• �2020 TARGET: Improve retention rates by 1 percent annually through mentoring, tutoring, 

advising and servicing transfer students. 

• �OUTCOMES TO DATE: Phase I of Student Success Center implemented; opened computer lab 
in Welcome Center area; dedicated concierge space in Lyle, expanded hours. Progress on  
Phase II transition commensurate with Lombardo Welcome Center opening.   
The retention rate improved from 76.5 percent for the fall 2014 freshman cohort to  
77.4 percent for the fall 2016 freshman cohort.  

Support new modalities of teaching and learning. 
• �2020 TARGET: Double the resources for faculty development.

• �OUTCOMES TO DATE: Increased the faculty development resources over 150 percent 
(to $63,853 in 2016–17) to support development of online courses and new modalities in 
teaching and learning.  

Offer high-impact living-learning communities in formally integrated 
classrooms and residence hall experiences. 
• �2020 TARGET: Involve more than 700 students in formally integrated classrooms and residence 

hall experiences.

• �OUTCOMES TO DATE: In addition to the Honors College living-learning community, we housed 
almost 1,100 freshmen and transfer students in the new residential college model that offers 
faculty-led programs or classes held in the residence halls. Residential colleges include Arts & 
Humanities, Business, Education, Science & Technology, Social Sciences and Exploratory.  

Engage students in undergraduate research. 
• �2020 TARGET: Triple the direct institutional support.

• ��OUTCOMES TO DATE: More than doubled the direct institutional support for  
undergraduate research.  

 

• �2020 TARGET: Increase by 30 percent the support derived from endowments and outside 
grants; almost $63,000 from internal support was awarded to support undergraduate research 
in 2016–17, which was 14 percent more than targeted. 

• �OUTCOMES TO DATE: Support from external grants for undergraduate research  
increased in 2016–17 above the baseline by 4.8 percent (from $140,370 in  
2013–14 to $147,122 in 2016–17).  

Increase student internships (credit-bearing).
• �2020 TARGET: Increase student internship placements to 600 students.

• �OUTCOMES TO DATE: 371 students engaged in credit-bearing internships in 2016 –17. 

Engage students in study abroad. 
• �2020 TARGET: Increase the number of students studying abroad by 50 percent.

• �OUTCOMES TO DATE: Students participating in study-abroad experiences increased  
19.9 percent from 2013–14. Faculty-led study abroad, which is where we anticipate future 
growth potential lies, accounted for over 55 percent of the total.  

Emphasize high-impact learning opportunities. 
• �2020 TARGET: Work with faculty to require students to engage in at least two high-impact 

learning opportunities, such as undergraduate research, service learning, first-year seminar, 
living-learning communities, internships or study abroad.

• �OUTCOMES TO DATE: 64 percent of our seniors reported engaging in two or more high-impact 
practices per the 2017 National Survey of Student Engagement (NSSE); almost 90 percent of 
students reported participating in at least one practice. 

STRATEGIES: 

10  Accomplished      On Target for 2020       Positive Progress      Has Challenges
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TARGETED RESULTS: ENSURE SUCCESS

Increase enrollment.
• �2020 TARGET: Grow to 9,000 head count (current and new markets).

• �OUTCOMES TO DATE: Fall 2017 undergraduate student and graduate student enrollment  
at 7,748. 

Increase campus diversity.
• �2020 TARGET: Increase out-of-state student enrollment by 125 students.

• �OUTCOMES TO DATE: Enrolled 144 additional new out-of-state freshmen and transfer students 
in fall 2017. Over 10 percent are transfer students.  

 

• �2020 TARGET: Add an additional 50 international students.

• �OUTCOMES TO DATE: Enrolled 15 additional new international students in fall 2017.  

	 Launched English Language Learner Institute in fall 2017.  

Build fully-online undergraduate and adult programs that are  
responsive to market demands.
• �2020 TARGET: Enroll 717 degree-completion students or adult learners (head count).

• �OUTCOMES TO DATE: Launched the first fully-online undergraduate degree-completion 
program (RN to BSN) in fall 2015.  

	 Approximately 258 students enrolled in the first fully-online degree-completion program  
	 (RN to BSN) for fall 2017.    
	 Launching the online degree-completion undergraduate program in Social Work (BSW)  
	 in spring 2018.  

Strengthen underrepresented minority (URM) student success.
• �2020 TARGET: URM students succeed at or above the University average by improving  

programs like the Millersville Scholars Program (MSP) and the Lancaster Partnership  
Program (LPP).

• �OUTCOMES TO DATE: About 81.1 percent of new, first-time African-American freshmen  
in fall 2016 persisted to fall 2017, and 64.4 percent  of new, first-time Hispanic students  
in fall 2015 persisted to fall 2016, compared to the overall first-year student persistence  
rate (77.4 percent).  

Pilot the new undergraduate in-state, per-credit tuition model.
• �2020 TARGET: Implement and monitor the new model.

• �OUTCOMES TO DATE: Additional revenue generated by pilot programs (net additional financial 
aid offered) over three years of the per-credit tuition model implementation yielded approxi-
mately $15.2 million.  

 Increase endowed funds.
• �2017 TARGET: Increase total to $38 million by 2017.

• �OUTCOMES TO DATE: Total endowed fund balance in 2016–17: $40.7 million, above target.  

• �2017 TARGET: Raise $12.25 million in total private giving by 2017. 

• �OUTCOMES TO DATE: Raised $21.3 million in total private giving from July 1, 2014, to  
June 30, 2017.  

Enroll more students in Multidisciplinary Studies bachelor’s degree  
program (MDST).
• �2020 TARGET: Graduate at least 60 students each year.

• �OUTCOMES TO DATE: Graduated 26 students from MDST program in 2016–17. The program 
continues to grow, with over 165 declared majors in eight multidisciplinary programs.  

Launch professional  
doctoral programs.
• �2020 TARGET: Graduate at least 50 

students in three or more professional 
programs.

• �OUTCOMES TO DATE: Enrolled 45 
doctoral students in three programs:  
Educational Leadership, Social Work  
and Nursing Practice.  



Focus on carbon neutrality. 
• �2040 TARGET: Become carbon neutral. 

• �OUTCOMES TO DATE: Reduced institutional greenhouse-gas emissions below expected target 
(27,089 actual vs. 32,274 target).   
Managed fossil and electric metric ton carbon-dioxide equivalent (MTCDE/1,000 GSFs)  
(8.3 actual vs. 9.6 target). 

Build net-zero energy building (Lombardo Welcome Center). 
• �2020 TARGET: Build the next facility on campus as net-zero energy; offer educational  

opportunities for students.

• �OUTCOMES TO DATE: The Sam and Dena Lombardo Welcome Center building foundation and 
underground infrastructure are being installed; construction is on schedule for spring 2018 
occupancy. Educational initiatives of the Lombardo Welcome Center have begun to be offered, 
and technologies are being promoted via a new website and social media. Successfully piloted 
an energy-management dashboard with 10 of our campus buildings. This energy-management 
dashboard will be used as the dashboard in the Lombardo Welcome Center.  

Utilize Agility Teams. 
• �2020 TARGET: Accelerate solutions to increase efficiency and effectiveness.

• �OUTCOMES TO DATE: Recommendations from the Communication A-Team resulted in new, 
online daily digest, ’Ville Daily, and “Together Strong” has been launched as part of our new 
identity campaign. Recommendations from the No-Gap Agility Team led to the creation of a 
No-Gap Steering Committee and research scholarships were offered to students during 
summer 2017. The A-Team’s concept is being transitioned to a new Creativity and Innovation 
Network to enhance our culture of creativity and innovation.  

 

Efficient processes and procedures. 
• �2020 TARGET: Accelerate solutions to increase efficiency and effectiveness.

• ��OUTCOMES TO DATE: Several processes were streamlined during 2016–17, including a fully 
online curricular approval process, online data collection for annual Snyder Amendment report, 
Help Desk functionality, website redesign project launched, and Financial Aid reorganization to 
Finance & Administration division.  

TARGETED RESULTS: TO EMBRACE AGILITY

STRATEGIES: 
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 Giving Record 2016–2017
Unrestricted Restricted Donors Total Pledge Balance Total Committed

Alumni 171,541 2,254,407 2108 2,425,948 473,141 2,899,089
Parents 7,715 56,324 361 64,039 1,000 65,039
Friends 15,732 1,696,062 1300 1,711,794 574,300 2,286,094
Employees 7,572 $54,987 248 62,559 4,850 67,409
Associations 8,207 1,880,500 49 1,888,707 214,300 2,103,007
Corporations 8,054 1,535,954 130 1,544,007 11,500 1,555,507
Foundations 313,435 15 313,435 313,435
Grants 3,419,044 13 3,419,044 3,419,044
Contracts 53,229 4 53,229 53,229
2016–17 Totals $218,820 $11,263,942 4228 $11,482,762 $1,279,091 $12,761,853

 Revenue (July 1, 2015–June 30, 2016)

Source of Funds 2015–16 Actual
Tuition and Fees 82,780,950
State Appropriation 32,457,613
Gifts, Grants and Contracts 922,726
Sales and Services of Educational Activities 2,261,237
Other Sources 2,590,598
Auxiliary Enterprises 25,236,467
2015–16 Totals $146,249,591

 Expenses 
2015–16 Actual

Personnel Compensation  $90,044,080 
Services, Supplies and Other Expenses  $22,834,996 
Capital Expenditures  $463,422 
Transfers To & From Plant and Endowment  $6,829,846 
Reserve for Future Commitments  $3,379,687 
2015–16 Totals  $123,552,031  

Expenses

72.9% Personnel Compensation

18.5% Services, Supplies and  
Other Expenses

5.5% �Transfers to and from  
Plant and Endowment

2.7% Reserve for Future  
Commitments

.4% Capital Expenditures

Revenue

56.6% Tuition and Fees

22.2% State Appropriation

17.3% Auxiliary Enterprises

1.5% �Sales and Services of  
Educational Activities

1.8% Other Sources

.6% Gifts, Grants  
and Contracts

Revenue

NEW:

Expenses Giving Record
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9% Associations
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1% Employees
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The two charts do not equal each other because the expenses include only Educational and  
General 1:1048576. It does not include any expenses associated with the auxiliary enterprises.

Giving Record
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Access Manufacturing Systems Inc.
American Endowment Foundation–Rodgers Family  

Charitable Fund
Arconic Foundation
Armstrong Foundation
Armstrong World Industries, Inc.
Benchmark Construction Company, Inc.
Campbell Soup Foundation
Carpenter Technology Corporation
Citation 49 Farms LLC
Clarence Schock Foundation
Coach Mary Fleig’s Camps and Tournaments
ConnectCare3
Elite Baseball
Engle-Hambright & Davies, Inc.

Esko Graphics, Inc.
Ferranti Technologies, Inc.
Ferree Foundation
First Union Bank Foundation
Forty et Eight
Fulton Bank
Goethe House
High Foundation
IBM Corporation
International Organization for Chemical Sciences in 

Development
Jay Group, Inc.
J.P. Morgan Chase Bank
Lancaster County Community Foundation
Lancaster Environmental Foundation

Lancaster General HealthCare Foundation
Lancaster Health Alliance
Lancaster Regional Medical Center
Max Kade Foundation
MEDAL Scholarship Program
Menchey Music Service, Inc.
Millersville University Alumni Association
Millersville University Sports Camps
Millersville University Women’s Athletics Department
Mr. & Mrs. William F. Brossman Charitable Foundation
National Science Foundation
Office Max
PA Dept. of Community & Economic Development
PA State Employees Credit Union
PA State System of Higher Education Foundation, Inc.

Pennsylvania Academy of Music
Pepsi Cola
RR Donnelley & Sons Company
Rixan Associates, Inc.
Rodgers & Associates
Ruthi Adams Joseph Trust
Schopf Brothers
SEI Giving Fund–Robertson Family Fund
Seismic Micro-Technology, Inc.
Solar Innovations, Inc.
State System of Higher Education
Student Lodging, Inc.
Student Services, Inc.
Susquehanna Bancshares, Inc.
TE Connectivity

TE Connectivity Foundation
The BENECON Group
The Hershey Company
The James Hale Steinman Foundation
The John Frederick Steinman Foundation
The Sico Foundation
The Steinman Foundations
Turkey Hill Dairy, Inc.
Warner-Lambert Company
Wells Fargo Foundation
WGAL-TV8
William Randolph Hearst Foundation
Willis & Elsie Shenk Foundation
Yellow Book USA

William W. ’90H & Susan C. Adams
Elizabeth M. Allen
Kyle M. & Jillian Suzanne Almoney
John M. & Vivien G. Anderson
Ralph G. & Judith ’76 Anttonen
Andrew H. Appel
James P. & Tasia K. Argires
Gibson E. ’09H & Martha Armstrong
Carol S. Avery ’70
Edward & Jacqueline O. ’69 Balderston
Ann B. Barshinger
C. Richard & Dorothy P. Beam
Paul S. ’71, ’07H & Caroline E. Beideman
Muriel M. Berman
Daniel R. ’71 & Gretchen (Dieck) Biemesderfer
Larry W. Bishop
Richard E. ’67 & Elaine N. ’67 Blouse
John L. Bockelmann ’66
Chip & Kathleen L. ’70 Brabson
Darryl A. & Beverly H. ’69 Breniser
Lyman R. Brenner ’71 
Michael K. ’81 & Neysa M. (Fratantoni) ’81 Callahan
Joseph A. ’03H & Linda R ’03H Caputo
Don R. & Judith C. ’60 Carter
Samuel E. & Lorraine Casselberry
Dana Andrea Chryst ’81
J. Freeland Chryst ’50, ’98H
Richard D. Clark & Sepideh Yalda
Gerald & Elizabeth L. Cleaver
Bennett J. ’67, ’12H & Joanne E. (Wargo) ’67 Cooper
Richard G. Cornogg & Martha P. MacAdam ’83
John Lloyd Davenport

William L. & Judith B. ’64 Davis
Benjamin J. ’77 & Anna DeBlois Del-Tito
Dennis Denenberg
David R. ’80 & Jennifer H. ’80 Dickinson
Abram W. ’73 & Karen Louise Diffenbach
William A. ’65 & Maureen (McGarvey) Dinges
Dominick ’53 & Helen M. DiNunzio
Edith Robb Dixon
Lee & Amy H. Dmitzak
Patrick M. Donan ’85
John W. Dooley & Sandra L. Turchi-Dooley
Alma P. Duncan
Ruth R. Dutcher
Gerald C. & Susan Eckert
William E. Evans
Saul William ’85 & Tracy L. Fink
Stacey M. Fink ’72 & Karen Ketner-Fink
Glenn M. Flegal ’54
Edward S. Freedman
Richard L. Frerichs ’64
Ronald E. Frisbie
Leigh Ann & Joseph M. Fulford
Joseph W. ’90 & Elizabeth J. ’91 Garner
J. Philip ’67, ’80 & MaryAnn ’67, ’70M Gerber
Marian R. Gerhart
Brian T. ’87 & Judith M. Gladden
Catherine C. Glass ’53
Joseph W. ’53 & Susan (Fulton) ’84 Glass
Andrew A. ’73 & Margaret H. ’73 Greenawalt
Beatrice W. Grim
Stephen R. ’72 & Mary Ann ’74 Gring
Kent C. & Elisabeth H. Habecker

James D. Hagelgans & Gale Zorian-Hagelgans
John M. & Audrey Hallgren
Jane A. Hannigan
James E. Harf ’61
Nadene K. Hausmann ’78
Adeline Henderson
John K. Herr & M. Diane Koken ’72, ’08H
Stuart W. & Cynthia Herr
J. Wilson ’72 & Donna Jean ’72 Hershey
Kathryn Joyce Hess ’84
Mervin W. ’70 & Nora L. Hess
Albert C. Hoffman
Benjamin L. Holmes & Carol J. Scheifele-Holmes ’65
Leroy T. Hopkins ’66 
Mícheál B. Houlahan
Peter L. & Barbara B. Hunsberger ’65
Eleanor D. Isaacson
Michael & Wendy Jackson
Jerri Anne Johnson ’76, ’87M
Robert L. ’61 & Nancy H. ’60 Jones
Ruthi A. Joseph
Jon G. Walker & Mary Kearns ’75 
Bruce D. & Margaret Kellner
Stephen ’70, ’12H & Veronica (Jordan) Kepchar
Regis P. & Irene R. Kirchner
Andrea C. Kissh ’76
Reynold S. Koppel
Darryl L. ’85 & Suhaila Landis
John M. & Mimi Lembo
Bruce R. & Lynda Limpert
Frank S. ’57 & Lynn W. Lisella
Harry Albert ’65 & Carolyn Lohss

Samuel N. ’07H & Dena M. Lombardo
H. Sidney Long
Susan P. Luek
Kimberly A. Mahaffy
Douglas L. & Frances M. Maine
Linda Holman Marcks
John Charles ’73 & Ann Sheridan ’74 Martin
Michael A. McCarty
C. Clair & Margaret D. McCormick
William B. McIlwaine
Francine G. McNairy ’13H
Clark McSparren
Dale Harvey ’60 & Doris Messerschmidt
Lois Todd Morgan ’54
Karen Ashkar Murley ’63
Margaret J. Neff
Conrad W. Nelson ’93
Joseph P. & Marianne S. ’70, ’74M Nolt
Renee Genbauffe O’Leary ’50
Kate Yvonne Parker ’76
Byron L. & Dolores E. B. ’56 Parry
Robert E. Patterson
William K. ’83 & Diane K. Poole
Vilas A. & Sneha V. Prabhu
Willis Ratzlaff & Genevieve M. Tvrdik
Jacqueline Lee Reighard
Larry N. Reinking
William J. & Salina A. Reuter
Hans E. Richter ’10
Charles W. ’10H & Patricia Kay ’66, ’10H Robertson
Rick & Jessica Rodgers
Joseph L. Rousseau

Bernice R. Rydell
James W. & Sally C. ’78 Saxton
Charles K. & Betti-Bob Scharnberger
Edward L. ’64 & Kathy H. ’69 Schoenberger
Kathryn G. Seaber ’76
Robert L. Shoener
Robert L. ’78 & Jane Slabinski
William & Joyce (Scout) Smedley
Rita R. Smith Wade-El
Joseph P. & Carol M. ’64 Snyder
Samuel N. & Margaret Lee Stayer
Richard W. & Heidi Stewart
George F. & Helen A. ’64 Stine
Gerald R. ’65 & Kathleen E. ’65 Swope
Richard B. & Marjorie A. Trout
Martha A. VanderPoel
Sarah Newton Vanderslice
Betty W. Waetjen
John R. Walker ’46 
Robert S. ’64 & Barbara K. Walker
Paul W. & Judy Ware
Michael G. Warfel ’84
Liselotte R. Wehrheim ’74
Gerald S. & Rebecca Weiss
Richard Welkowitz
Richard S. ’52 & Barbara Ann ’54 Will
Ronald Allen ’79 & Lisa Wilson
Robert O. & Kathleen C. ’60 Winder
Anita B. Winter
Howard W. ’72 & Lois B. Wright
Alan K. Wyand
David S. & Marie N. Zubatsky

The 1855 Society recognizes individuals whose contributions, while living, total or exceed $25,000. 

The 1855 Society recognizes businesses and other organizations whose contributions total or exceed $100,000. 
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W. Gary & Nancy C. (Brown) ’73 Adams
Richard Ahrendt ’79
James P. & Tasia K. Argires
Cynthia May Baker ’72
Edward & Jacqueline ’69 Balderston
Margaret E. Bellis ’52
Diane L. ’82 & Jim Black
John L. Bockelmann ’66
Seymour & Anita Brandon
Lyman R. Brenner ’71
Rebecca Anne Brown ’72
Hannah Gettz Bryson ’50
Clintin S. Probst & Karen E. Buehler-Probst ’95
Joseph A. ’03H & Linda R. ’93 Caputo
Don R. & Judith C. ’60 Carter
David B. & Elizabeth ’70 Chamberlin
J. Freeland Chryst ’50, ’98H
Roy B. ’67, ’13H & Rochelle Clair
Bennett J. ’67, ’12H & Joanne E. (Wargo) ’67 Cooper
Barbara Radgowski Czestochowa ’69
Dennis Denenberg
Steven A. DiGuiseppe ’82
Rocco A. & Catherine M. ’52 DiMeo
Dominick ’53 & Helen DiNunzio
Dennis B. & Traci L. ’83 Downey
Alma P. Duncan
Ruth R. Dutcher

Gerald C. & Susan Eckert
Glenna M. Eshleman ’50
Owen B. & Ermaleen B. ’68 Etter
Ann B. Evans ’41
Stacey M. Fink ’72 & Karen Ketner-Fink
Ronald D. ’57 & Mary Frey
Eugene E. & Mary N. ’73 Fritz
Jack F. ’64 & Joyce ’64 Fuls
Carrie N. Gardner ’90
Jeanne M. Geiger ’52
Richard A. & Lorena S. ’98 Glenn
Warren Lynn Godshall ’72
Chester L. & Kay L. ’60 Gontner
Louis F. & Susan Grammes
Jan L. ’80 & Alisa McCambridge ’80 Graybill
Stephen R. ’72 & MaryAnn ’74 Gring
James W. ’72 & Elizabeth Groff
Roland T. ’69 & Judith F. ’71 Hahn
Jane A. Hannigan
James E. Harf ’61
Nadene K. Hausmann ’78
Artemis H. Heiselman ’69
Michael E. & Margaret A. ’53 Helmintoller
Robin D. ’71 & Wendy L. Herr
Kathryn J. Hess ’84, ’92M
Leroy T. Hopkins ’66
Micheal B. Houlahan

James Hower ’73 & Judith Miller Hower ’74
Charles W. & Nancy E. ’80 Hungerford
Peter L. & Barbara B. ’65 Hunsberger
William John Hyduchak ’70
Eleanor D. Isaacson
Jerri Anne Johnson ’76, ’87M
Howard Leon Jones ’62
Janet E. Kacskos
Suzanne L. Keffer ’78
Thomas G. Klingensmith ’72
Reynold S. Koppel
Fay F. Kramer ’62
Richard H. Kuhn ’57
Timothy I. Ladd
William H. & Barbara R. ’70 Lashley
Walter J. & Frances E. Legenstein
Marie Bryson Libhart ’63
Eric G. ’71 & Rochelle M. ’70 Liddell
Frank S. ’57 & Lynn W. Lisella
Samuel N. ’07H & Dena M. Lombardo
H. Sidney Long
William B. McIlwaine
George P. & A. Lucille ’68 Meissner
J. Eric ’76 & Julie A. ’78 Miller
James R. ’70 & Naomi Miller
Paul Lorah Minnich
Stephen J. & Patricia A. ’75 Moran

Karl E. & Carolyn S. Moyer
Stephen Murray & Anne C. Jackson ’78
Flo E. Neff ’71
Margaret J. Neff
Conrad W. Nelson ’93
Robert P. ’70 & Rose L. Newcomer
John & Kristina M. ’71 O’Doherty
John F. & Candace H. ’76 O’Donnell
Renee Genbauffe O’Leary ’50
Harvey W. Owen
Robert E. Patterson
Walter Leo Petroski ’75
Emory E. ’63 & Cynthia L. Phillips
Frank E. & Verla Phillips
Marc T. & Carol Y. Phillips
Steven R. ’89 & Lynn A. ’91 Pomponi
Robert Lamar Redcay ’76
Jacqueline Lee Reighard
Charles W. ’10H & Patricia Kay ’66, ’10H Robertson
William Victor Romans ’57
Jean Marie Romig
Raymond J. ’79 & Krystal (Smith) Rychleski
Bernice R. Rydell
Randy C. & Luan M. Ryder
Joseph Ronald ’70 & Karen L. ’70 Sadowski
David E. ’82 & Leslie M. ’86 Schlosser
Kathryn G. ’76 Seaber

Edward C. & Carol T. Shane
C. Ray & Francine R. Shaw
Sylvia Shellenberger ’71
Robert L. ’78 & Jane Slabinski
Paul H. & Catherine L. Slaugh
Jeffrey S. Crompton & Susan A. ’77 Stanton
Glenn R. ’75 & Karen M. Stickles
Jack M. & Anne J. ’54 Stumpf
Gerald R. ’65 & Kathleen E. ’65 Swope
Thomas C. Tirado
Jeffrey W. Vermuth ’71
Robert S. ’64 & Barbara K. Walker
Michael George Warfel ’84
James K. & Rebecca K. ’79 Weaver
Liselotte R . Wehrheim ’74
Gerald S. & Rebecca Weiss
John G. ’64 & Rose Williams
Robert O. & Kathleen C. ’60 Winder
Nancy D. ’87 & R. Michael Wunderly
Rachael D. Wywadis ’73
George J. & Zaferula (Valudes) ’62 Yelagotes
J. Terry Zeller ’64

*List is living members only.

The Hobbs-Wickersham Society recognizes individuals who ensure the long-term stability and growth of Millersville University through their estate plans. 
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Millersville University is an Equal Opportunity/Affirmative Action institution. A member of Pennsylvania’s State System of Higher Education. 7049-PRES-1117-VR

Millersville University is a top-ranked public university that is committed to offering our students  
a high-quality education at an exceptional value. Millersville offers more than 100 bachelor’s degree 

programs with a solid liberal arts foundation and over 55 graduate degrees and certifications. 

Ranked by U.S. News & World Report as one of the top public universities in the North.

For the sixth consecutive year, Millersville University has received INSIGHT into Diversity magazine’s Higher Education 

Excellence in Diversity (HEED) Award, 2017.

PayScale.com listed Millersville as one of the Best Universities and Colleges by Salary Potential.

Listed in Princeton Review’s Guide to 353 Green Colleges for sustainability efforts.

As a Military Friendly® School, Millersville is ranked in the top 20 percent of colleges, universities and trade schools in the 
country for our commitment to engaging military service members, veterans and spouses to ensure their academic success.

The SafeWise Report has listed Millersville University as one of the Safest College Towns in America. 

Through the dedication and implementation of our strategic plan, together we continue to ENGAGE 
LEARNERS, together we continue to EMBRACE AGILITY and together we continue to ENSURE SUCCESS.

www.millersville.edu/give • givetomu@millersville.edu 
717-871-7520 or 877-872-3820 (toll-free)

Duncan Alumni House • Millersville University • P.O. Box 1002, Millersville, PA 17551

TOGETHER STRONG


