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NOTE:  Download and save this form to your desktop before adding information. 

1. Principal Investigator:

Office Phone:

  Department:      

Address:

Position:

If student researcher:  Are you a
graduation

graduate or undergraduate student; expected date of 

Reviewed by: (if student)_ Department Committee Faculty Advisor Date 

2. Co-investigator (or thesis committee chair, advisor; use of a second sheet for any additional names):

Name:      Department:

Office Phone:      E-Mail Address:

Address:

Position:
3. Project Title:

To: 

4. A. Project Funding Source: Check as many as apply: 

 Extramural Grant: Agency name: 
 MU Grant 
 Non-funded 
 Other (describe):   

B. If grant funded, application deadline or date of transmittal  

Please submit one copy of grant proposal as soon as it is available. 

Dates during which project will be conducted (MM/DD/YYYY):

 E-Mail Address:

Name:
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5. Protected Populations and Sensitive Subjects: If any Human Subjects from the following list
would be involved in the proposed activity, place an X next to the category.

 Minors  Pregnant Women  Test subjects for new 
 Fetuses  Illegal behavior drugs or clinical 
 Abortuses  Mentally disabled devices 
 Incarcerated  Educationally or economically disadvantaged persons 

6. Nature of Risk. In your judgment, does your research involve more than minimal risk?
“Minimal risk” means that the risk of harm anticipated in the proposed research is not more likely
than those risks encountered in daily life, or during routine physical or psychological
examinations/tests.

 Yes  No 

7. Additions to or changes in procedures involving human subjects as well as any problems
connected with the use of human subjects once the project has begun must be brought to the
attention of the IRB.

By typing my name below, I agree to provide whatever surveillance is necessary to ensure that the
rights and welfare of the human subjects are properly protected. I understand that I cannot initiate
any research with human subjects before I have received approval/or complied with all
contingencies made in connection with the approval. I understand that as the principal
investigator I am ultimately responsible for the welfare and protection of human subjects and will
carry out the project as approved.

Name of Principal Investigator/Program Director Date 

8. Approval by Faculty Sponsor (required for all students): By typing my name below, I affirm the 
completeness and accuracy of this application, and I accept the responsibility for the conduct of this 
research and supervision of human subjects as required by law.

Faculty Sponsor Name Date 

The following pages include directions for completing your IRB protocol. Please include information addressing 
each of the points below, including informed consent. Once you have completed the protocol, please using the 
buttons at the bottom of this form submit your document. If you need assistance, please contact Rene Munoz by 
email or by phone at ext. 4457.
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https://www.citiprogram.org/
ltemple
Typewritten Text
I have NOT COMPLETED CITI Training.  As of January 1, 2015, this is a mandatory requirement.
If you have not completed training, please go to www.citiprogram.org, login with your Millersville
username and password, and complete the on-line program.
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A. Project Purpose and Background 

Purpose of the study – Please state what the study will accomplish.  3,000 character limit. 



IRB Protocol – p. 4 

B. Background - Briefly state the background of the study, including references when 
appropriate, and identify the main questions the current study is intended to address.  
3,000 character limit. 
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C. Characteristics of the Subject Population - Please provide the following information: 

a. Vulnerable Subjects – If vulnerable subjects will be included (children, pregnant
women, prisoners, mentally ill) provide justification of the need to use these subjects
in research.  Enter N/A if no vulnerable subjects will be included.

b. Exclusion Criteria - What are the specific exclusion criteria? Clear rationale should
be provided for the exclusion of any particular population group, unless the title of
the study reflects the restricted population range.

c. Inclusion Criteria-What are the specific inclusion criteria?
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d. Number – What is the estimated number of subjects?

e. Gender – What is the gender of the subjects?  If there is a restriction, provide the
rationale.

f. Age Range – What is the age range and why was it chosen?

D. INFORMED CONSENT 

Please include a copy of the informed consent you will distribute to study participants with 
this protocol. 

a. Potential Risk – Identify the potential risks of the study.  Specify types and levels of
risk. 



IRB Protocol – p. 7 

b. Protection Against Risks - For all studies involving greater than minimal
risk, specify the procedures for preventing or minimizing any potential risks.

c. Potential Benefits - Describe any potential non-monetary benefits of the study,
both for subjects and for society in general.
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E. METHODS AND PROCEDURES 

a. Method of Subject Selection - Describe the study’s method(s) of identification
and recruitment of prospective subjects.  Provide a copy of any planned
advertisements.

b. Study Site – State the location(s) where the study will be conducted.  Include
letters of approval to conduct the study from all non-MU sites.
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c. Methods and Procedures Applied to Human Subjects - Describe in detail the
study design and all procedures (sequentially) to be applied to subjects. Attach
copies of any instruments to be used, such as surveys, rating scales, or
questionnaires.

d. Compensation for Participation - Describe any monetary or other forms of
compensation which will be provided to subjects, and any conditions which must
be fulfilled to receive compensation.

e. Alternatives to Participation - Describe any alternatives to participation in the study
which might be advantageous to the subject. If the subjects are to receive academic
credit for research participation, describe the alternatives available to earn
equivalent academic credit.
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f. Information Withheld - Identify the nature of any information to be
purposely withheld from subjects, and provide justification for the non-
disclosure.

g. Debriefing - Describe the procedure for post-study debriefing of subjects.

h. Confidentiality of Data - Describe explicitly how confidentiality of data will be
maintained.

If any information with subject identifiers will be released, specify the recipients.  Include a 
statement that all data will be retained for at least three years in compliance with federal 
regulations. 



Appendix A 

Demographics Sheet 

 

Last 4 Digits of your Millersville ID (M#): ______________________________ 

Instructions: Please mark or fill in the answer that best describes you.  
 

 Gender 

o Male 

o Female 

o Other: _________________ 

 Age: _________________________   

  

 Race: 

o White 

o Hispanic / Latino 

o Black / African American 

o Native American 

o Asian 

o Pacific Islanders 

o Other: __________________ 

 Major:________________________ 

  

 Minor:________________________ 

  

 Class level: 

o Freshman (0-30 Credits) 

o Sophomore(30.5-60 Credits) 

o Junior (60.5-90 Credits) 

o Senior(90.5-120 Credits)

  



 

Appendix B 

Questionnaire Sheet 

 

Last 4 Digits of your Millersville ID (M#): __________________ 

Instructions: Please read through each item carefully and put a check mark in the box 

corresponding with the level of agreement that most applies to you. 

 

*SSOSH Scale items are highlighted for the sake of this protocol. There will be no formatting 

difference between items when this questionnaire is administered to participants. 

 1 
Strongly 

Agree 

2 
Agree 

3 
Disagree 

and Agree 

Equally 

4 
Disagree 

5 
Strongly 

Disagree 

I would feel inadequate if I 

went to a therapist for 

psychological help.* 

     

Having to ask my parents 

for money would make me 

feel terrible about myself. 

     

My self-confidence would 

NOT be threatened if I 

sought professional help.* 

     

Seeking out a friend for 

studying help would make 

me feel stupid. 

     

Seeking psychological help 

would make me feel less 

intelligent.* 

     

I would be embarrassed to 

share financial burdens 

with my family. 

     

My self-esteem would 

increase if I talked to a 

therapist.* 

     

I would see not being able 

to handle my academic 

problems as a failure. 

     

My view of myself would 

not change just because I 

made the choice to see a 

therapist.* 

     



 

 1 
Strongly 

Agree 

2 
Agree 

3 
Disagree 

and Agree 

Equally 

4 
Disagree 

5 
Strongly 

Disagree 

I would NOT be ashamed 

if I needed my parents’ 

help with filing my taxes. 

     

It would make me feel 

inferior to ask a therapist 

for help. * 

     

I would have less self-

confidence if I needed a 

peer-tutor to pass a class. 

     

I would feel okay about 

myself if I made the choice 

to seek professional help.* 

     

If I went to a therapist, I 

would be less satisfied 

with myself.* 

     

I would be embarrassed to 

go to a friend for academic 

help. 

     

My self-confidence would 

remain the same if I sought 

help for a problem I could 

not solve.* 

     

My self-esteem would 

NOT drop if I needed 

financial help from family. 

     

I would feel worse about 

myself if I could not solve 

my own problems.* 

     

  



 

Appendix C 

Informed Consent Form 

You are being asked to participate in a study conducted by student researcher Erin Logue, under the 

supervision of her mentor, Dr. Thyrum. This study is part of Erin Logue’s Millersville University 

Psychology Department Honors Program requirements.  Please read the following carefully and ask any 

questions you have before signing. Signing your name and the date at the bottom of the page indicates 

that you understand the information provided below and agree to participate. 

Purpose, Procedures, and Risks: This study seeks to examine students’ reactions to various videos. On 

the first day of the study, all you will be asked to do is to complete a questionnaire. Approximately a 

week later, you will be asked to watch a video, and complete the same questionnaire again. There are no 

known risks associated with participation in this study 

Compensation, Refusal, and Withdrawal: All participants will have the opportunity to enter their name 

into a random drawing to win a gift card. Participation is voluntary, and can be terminated at any time 

with no negative consequences. 

Confidentiality: Your confidentiality will be maintained throughout the study by the use of the last 4 

digits of your Millersville ID (M#) as a participant ID, rather than using identifying information such as 

your name or full ID. All questionnaires will be kept in a locked filing cabinet in a locked office in Byerly 

Hall for the duration of the study. In compliance with Federal law, they will be kept for three years, at 

which time any documents with identifying information will be destroyed.  

Age: All participants must be over the age of 18. 

 

Contact: If you have any questions, comments, or concerns before, during, or after the study, please 

contact Erin Logue or Dr. Thyrum. They will be more than happy to answer any questions and to provide 

any additional information. 

 

Responsible Parties: This study has been approved by the Millersville University of Pennsylvania 

Institutional Review Board. Dr. René Muñoz, Director of Sponsored Projects and Research 

Administration, can be contacted with any questions at either (717) 871-4457 or (717) 871-4146, or at 

rene.munoz@millersville.edu. 

 

 

________________________________________________ ____________ 

Participant Signature       Date

 

 

                                                                                                                Dr. Elizabeth Thyrum 
Student Researcher            Honors Program Mentor 

Millersville University               Millersville University  

Psychology Department             Psychology Department 

                                                                                        Elizabeth.Thyrum@millersville.edu 

Byerly Hall 120 

717-871-7278  

mailto:rene.munoz@millersville.edu
mailto:Elizabeth.Thyrum@millersville.edu


 

Appendix D 

Debriefing Form 

Thank you for participating in the study, your contribution is highly valued and appreciated. 

The purpose of the study was to determine whether celebrity advocates or non-famous individuals 

would be more effective in reducing mental illness self-stigma in college students. This is different than 

the purpose of the study described to you at the beginning of the study. Research has shown that 

participants often feel there is a favorable answer on questionnaires focused on social topics such as 

stigma, and choose those answers even when they actually feel that a different answer better reflects their 

thoughts. For this reason, all participants were told the study focused on students’ reactions to various 

videos.  

There are two types of stigma relevant to mental illness: Public and self. Public stigma is the 

negative attitudes and behaviors held towards someone with a mental illness, such as believing they have 

a character flaw because of the illness, or failing to give them deserved job placements, housing, or 

medical care. Self-stigma, which is the focus of this study, is the internalized version of this that can 

cause the individual with the mental illness to view themselves negatively because of the illness, and fail 

to seek treatment or help. 

Three different interventions (unrelated control, celebrity advocate, and non-famous videos) were 

provided to the three groups, meaning you will have only been given one. The answers to the 

questionnaire for each group will be compared to determine the overall effectiveness of the interventions. 

All answers provided by participants are completely confidential, with no way for the researcher or 

anyone else to connect participant answers to the participant identification. In compliance with federal 

law, all questionnaires will be saved for 3 years, at which time all documents containing any identifying 

information will be destroyed.  

If you are uncomfortable about anything that happened while participating in the study, or have 

any questions or comments, I urge you to contact me either in person, or by e-mail. You can also contact 

my mentor, Dr. Thyrum, with any questions, comments, or concerns.  

If you believe you or someone you know may be in need of help in dealing with a mental illness 

or mental health, please contact the Millersville Counseling Services by going to the Center for 

Counseling and Human Development, located on the 3
rd

 floor of Lyle Hall, or by calling 717-871-7821.  

Again, thank you for participating in the study! Your contribution will help us to understand how 

to most effectively reduce mental illness stigma in college students

 

 
 

Student Researcher  

Millersville University  

Psychology Department 

 

 

 

Dr. Elizabeth Thyrum 

Honors Program Mentor 

Millersville University  

Psychology Department 

Elizabeth.Thyrum@millersville.edu 

Byerly Hall 120 

717-871-727 

mailto:Elizabeth.Thyrum@millersville.edu

	Department: 
	Office Phone: 
	EMail Address: 
	Address: 
	Position: Student
	Grad: Off
	graduation: May 2016
	UG: Yes
	Dept Comm: Yes
	Fac Advisor: Yes
	Date: 5/8/2015
	Name_2: Dr. Elizabeth Thyrum
	Department_2: Psychology
	Office Phone_2: (717) 871-7278
	EMail Address_2: Elizabeth.Thyrum@millersville.edu
	Address_2: 120 Byerly Hall, Millersville University, Millersville, PA 17551
	Position_2: Assistant Chair / Associate Professr
	Extra: 
	0: 
	0: Off


	Extramural Grant Agency name: 
	MU Grant: Off
	Other describe: 
	If grant funded application deadline or date of transmittal: 
	Name: 
	Text1: 8/24/2015
	Project Title: Combating Mental Illness Stigma: Celebrity Advocate vs. Non-Famous Video Contact 
	Text2: 4/30/2016
	Non Funded: Yes
	Other: Off
	Check Box2: 
	0: 
	0: Off
	1: Off
	2: Off

	1: 
	0: Off
	1: Off

	2: 
	0: Off
	1: Off

	3: 
	0: Off
	1: Off


	Yes: Off
	No: Yes
	Name of Principal InvestigatorProgram Director: 
	Date_2: 7/23/2015
	Faculty Sponsor Name: Dr. Elizabeth Thyrum
	Date_3: 7/23/2015
	Check Box3: 
	0: Yes
	1: Off

	Purpose: The current study seeks to discover whether non-famous individuals or celebrity advocates in video contact interventions for mental illness stigma are more effective at reducing self-stigma. Evidence from research demonstrates that the negative consequences of stigma on individuals suffering from mental illness need to be reduced and, ultimately, removed. College students in particular are at an incredibly vulnerable time in their lives in terms of mental illness, and the stigma for it only serves to worsen the issue. The current literature on interventions has built a strong foundation of knowledge for how to reduce stigma, and this study seeks to add to this foundation.
	Background: Stigma is defined by Herek (2009) as “the negative regard, inferior status, and relative powerlessness that society collectively accords to people who possess a particular characteristic or belong to a particular group or category” (p. 441).  In simpler terms, stigma is the negative view placed upon someone of a group of people. This can happen in the case of race, age, gender, disability, or virtually any other group of people. Stigma can have strong negative effects on individuals with mental illness. Healthy individuals who express this type of stigma cause numerous problems for the individual with mental illness, such as loss of social, political, cultural, and civil rights (Feeg, Prager, Moylan, Smith, & Cullinan, 2014). Public stigma can be internalized by individuals into self-stigma, which can cause them to see themselves as failures for having the problem, and to refrain from seeking treatment (Yanos, 2014).

By creating effective interventions, one can reduce stigma and its effects on individuals with mental illness. The current study will focus on contact interventions, which use individuals with lived experience (i.e., personal or hands on experience) with mental illnesses to provide a message in order to reduce stigma within a target group (Corrigan & Fong, 2013).  Contact interventions can either be presented in person or via video; the current study will be utilizing video contact.

Celebrities are often used in advocacy campaigns, and have been found to be effective in decreasing the rate of impaired driving, increasing concern and discussion of HIV/AIDS, and increasing intent to quit smoking (Shead, Walsh, Taylor, Derevensky & Gupta, 2011). However, Toncar, Reid, and Anderson (2007) found that a victim of a disaster was a more effective spokesman in radio Public Service Announcements (PSAs) than were celebrities. 
 The current study will focus on video-contact interventions by comparing PSAs showing celebrity advocates telling their stories of mental illness to PSAs showing non-famous individuals doing the same. First, a questionnaire will be provided to obtain a baseline for the participants’ level of self-stigma prior to exposure to the intervention video. Approximately a week later, the participants will view one of the videos, and subsequently complete the same questionnaire they had the week before. 

It is hypothesized that the celebrity advocate and non-famous individual videos will both elicit a greater reduction in self-stigma than the control video. Also, it is hypothesized that the non-famous advocate video will elicit a greater reduction in self-stigma than the celebrity video.

References:
Corrigan, P. W. (2000). Mental health stigma as social attribution: Implications for research methods and attitude change. Clinical Psychology: Science and Practice,7(1), 48-67. doi:10.1093/clipsy/7.1.48

Corrigan, P. W., & Fong, M. M. (2013). Competing perspectives on erasing the stigma of illness: What says the dodo bird?. Social Science & Medicine, 103110-117. doi:10.1016/j.socscimed.2013.05.027 

Feeg, V. D., Prager, L. S., Moylan, L. B., Smith, K. M., & Cullinan, M. (2014). Predictors of mental illness stigma and attitudes among college students: Using vignettes from a campus common reading program. Issues in Mental Health Nursing, 35(9), 694-703. doi:10.3109/01612840.2014.892551

Herek, G. M. (2009). Sexual prejudice. N T. D. Nelson (ed.), Handbook of Prejudice, Stereotyping, and Discrimination (pp.441). New York, NY: Psychology Press
Toncar, M., Reid, J. S., & Anderson, C. E. (2007). Effective spokespersons in a public service announcement: National celebrities, local celebrities and victims. Journal of Communication Management, 11(3), 258-275.

Shead, N. W., Walsh, K., Taylor, A., Derevensky, J. L., & Gupta, R. (2011). Youth gambling prevention: Can public service announcements featuring celebrity spokespersons be effective?. International Journal of Mental Health and Addiction, 9(2), 165-179. doi:10.1007/s11469-009-9260-y

Yanos, P. T., Lucksted, A., Drapalski, A. L., Roe, D., & Lysaker, P. (2014). Interventions Targeting Mental Health Self-Stigma: A Review and Comparison. Psychiatric Rehabilitation Journal, doi:10.1037/prj0000100

	Vulnerable Subjects: The current study will not specifically seek out participants that could be vulnerable subjects. However, there is potential for some of the students in the classes used for participant selection to be vulnerable subjects. No special treatment will be accorded for such subjects, and all subjects will read and sign a consent form prior to participation. 
	Exclusion Criteria: I will be excluding participants under the age of 18. There is a possibility that a high school student may be enrolled in the course chosen for participant selection, but they will be excluded for the reason that this study will not be using minors as subjects.
	Inclusion Criteria: Any participant over the age of 18 who is enrolled in or auditing the three sections of the chosen course will have the opportunity to become a participant.
	Number: I am expecting roughly 50 students per course section, resulting in a total sample size N = 150
	Gender: There will be no restrictions on participant gender.
	Age Range: Participants must be over the age of 18 as this study will not be using minors as participants
	Potential Risk: This study poses no risk to subjects that would not occur in daily life. This study poses minimal risk.
	Prot Against Risks: This study involves nothing greater than minimal risk.
	Potential Benefits: For subjects, this study could benefit them by possibly reducing stigmas held towards mental illness. If the individual subject has a mental illness, this study could possibly reduce his/her self-stigma that can negatively affect his/her well-being. Even if individual subjects are mentally healthy, the reduction in mental illness stigma could improve relationships with mentally ill individuals in their life. 

For society in general, this study could reduce  mental illness stigma held by society, which would benefit all individuals with mental illness by reducing their self-stigma  and by improving relationships with individuals with mental illness. This study will also help to refine the knowledge base on stigma reduction programs so that, in the future, more of this benefit can be found in more of society.
	Method: The current study will be focusing specifically on the college population. To do so, the researcher will work with Millersville University professors and use the students in one of their courses (the same course across all professors) as participants. The course being taught must be a general education course for the purpose of obtaining a variety of students across departments, and it should be taught in a large lecture hall for the purpose of obtaining a large sample size. Also, the course must have at least 3 sections to accommodate having three groups in the study.
	Study Site: The study site will be located in a Millersville University lecture hall.
	Methods and Procedures: Procedure:

This is an experimental study and will consist of two meeting days per group.  

Day 1: First, a consent form (Appendix C) will be given to all students in the class. Social psychologists have found that, in persuasion research, demand characteristics pose a problem where participants alter their behavior to fit what they believe the purpose of the study to be (Schul & Knapp, 1984). In order to address these demand characteristics, this study will use deception to initially hide the true purpose of the study by telling participants that the purpose of the study is to examine students’ reactions to various videos. Those who choose to participate will be asked to sign the consent form and write the last 4 digits of their Millersville ID (M#) at the top as their participant ID. Then, the demographics and questionnaire sheets (Appendices A and B) will be administered to consenting participants as the pre-test. 

Day 2: Day 2 will occur a week after Day 1, and will consist of the intervention and post-test. Those who participated on Day 1 will be shown the intervention video that corresponds with their group (unrelated control, celebrity advocate, or non-famous). After the video, the same questionnaire sheet used on Day 1 will be administered again as the post-test. Participants will be asked to put the last 4 digits of their Millersville ID (M#) at the top as their participant ID. When all participants are finished the post-test, the researcher will verbally debrief participants as a group on the true purpose of the study, as well as hand out a debriefing form (Appendix D).


Materials:

Questionnaire: The Self-Stigma of Seeking Help (SSOSH) scale, developed by Vogel, Wade, and Haake (2006) will be used to measure participants’ levels of self-stigma. This measure includes 10 items addressing the participants’ views of seeking psychological help, which the participants will respond to using a Likert scale from 1 (strongly disagree) to 3 (agree and disagree equally) to 5 (strongly agree).  As an example, item 1 states, “I would feel inadequate if I went to a therapist for psychological help.” Five of the items are reverse scored. 

As an additional way to address the demand characteristics discussed in the procedure, sham items will be added to the SSOSH to distract the participant from the critical questions. These sham items will ask the participant to rate their likelihood of seeking other forms of non-professional help on the same Likert scale the SSOSH employs. 


Videos: The  video that will be used as the celebrity advocate video intervention can be found at the link below. The non-famous video intervention will be created by the researcher to match the celebrity advocate video to control for extraneous variables such as time, script and speaker’s age/gender. The link for the control video is also found below, and was chosen for it's similarity in length and actor and irrelevance to the purpose of the study.
Celebrity Advocate Video: https://www.youtube.com/watch?v=cnVZCnotBi4
Control Video: https://www.youtube.com/watch?v=4nMtWqA4Zyw



References:

Schul, A., & Knapp, J. R. (1984). On attitude change: Issue-involvement and demand characteristics. Psychological Reports, 55(2), 547-553.

Vogel, D. L., Wade, N. G., & Haake, S. (2006). Measuring the self-stigma associated with seeking psychological help. Journal Of Counseling Psychology, 53(3), 325-337. doi:10.1037/0022-0167.53.3.325
	Compensation: Participants will be entered into a random drawing to win one of two $50 gift cards. Those who choose to terminate their participation prior to the conclusion of the study will still have their name entered into the drawing.
	Alternatives: Students who choose not to participate will be asked to leave the lecture hall at the end of their class period, prior to the start of the study.
	Information W/H: The true purpose of the study will be initially withheld from participants.  Social psychologists have found that in persuasion research, demand characteristics can cause participants to alter their behavior to fit what they believe the purpose of the study to be (Schul & Knapp, 1984). For example, if participants believe the purpose of the study to be about mental illness stigma, they may assume the researcher “wants” them to have reduced stigma, and will respond to the measures how they believe reflects the researchers supposed wishes, rather than how they actually feel. In order to address these issues, this study will use deception to hide the true purpose of the study. Participants will be told that the purpose of this study is to explore students’ reactions to various videos. At the conclusion of the study, all participants will be debriefed on the true nature of the study and why the information was initially withheld.
	Debriefing: At the conclusion of Day 2, the researcher will verbally explain the true nature of the study, and why the deception was necessary. The researcher will encourage anyone with questions, comments, or concerns to talk to directly or e-mail her or Dr. Thyrum (her mentor). A debriefing form (Appendix D) will also be distributed to all participants.
	Confidentiality: The confidentiality of all participant information will be maintained throughout the study. Participants will use the last 4 numbers of their Millersville ID as their participant number, rather than using identifying information such as their name or full ID.  Participant questionnaires will be stored in a locked filing cabinet in a locked room in Byerly Hall to ensure no one who is not part of the study has access to these documents. All questionnaires will be kept for three years to comply with federal law. All documents containing participant information will be destroyed at the end of the three years.
	Identifiers: No information with subject identifiers will be released, and all data will be retained for at least three years in compliance with federal regulations.


